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Outline 
•Summary of the first 3 elements of SWP
•Final provision of the Nutrition Promotion
•Best Practices on Nutrition Promotion 
•Highlight LPS Success on Nutrition Promotion 
•Team Nutrition Resources on Nutrition 
Promotion 

http://www.education.ne.gov/ns/TN/index.html
http://www.education.ne.gov/ns/TN/index.html
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Wellness Policy Requirement Overview
Public Involvement
Nutrition Guidelines
Nutrition Education
Nutrition Promotion
Physical Activity
Physical Education
Public Notification
Monitoring and Evaluation

http://www.education.ne.gov/ns/TN/index.html
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Nutrition Promotion  
Policy

LEAs are now required to include goals for nutrition promotion to improve the 
nutrition environment: Changing the school environment to support healthy 
eating.  



Nutrition Promotion

Changing the school environment to support healthy eating
Become a HUSSC and Team Nutrition School
Participate in USDA Fresh Fruit and Vegetable program (if 

eligible)
Staff modeling health eating and physical activity
Cafeteria ambiance/education
Harvest of the Month/Taste testing days
Community meal events
School Garden
Health Fair and Wellness Newsletter



Nutrition Promotion 
Sample Policy Language

• Students and staff will receive consistent nutrition messages 
throughout schools, classrooms, gymnasiums, and cafeterias. 

• Nutrition promotion also includes marketing and advertising 
nutritious foods and beverages to students and is most 
effective when implemented consistently through a 
comprehensive and multi-channel approach by school staff and 
teachers, parents, students, and the community.



Food Marketing 



Food Marketing 



Food Marketing 



Education and Communication
Jessie Coffey, RDN

Lincoln Public Schools



Two Difference Types of 
promotions-

• Long Term Promotions – THE goal is 
to sustain increases in participation or 
educate about an on-going program of 
message.  Example: Fruits and Veggies-
more matters or USDA’s “MyPlate”-
half your plates fruits and vegetables.

• Short Term Promotions – specific 
objectives such as increasing sales or 
celebrating an event.  Example: 
National School Breakfast or Lunch 
Week
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Above all….
Student’s should gain nutritional knowledge 
or the benefits of school meals & Promotions 

should be fun for everyone!
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Decorate to EDUCATE!
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Start Simple with Your Promotion
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Add to Your Promotion
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Use Your School Mascot!



Promoting local Foods-



Use Student Art Work





Seasonal Themed 
Promotions





Dorchester Public School’s                      
Halloween Menu

Bat Roll
Haystacks

Spook Juice 
Halloween Cake
Witches Brew
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Thank Those That Help!
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Teacher Appreciation Day



Others will thank you too!!



Planning a Promotion…
Can be an event – or a series of events –
designed to increase the popularity of a menu, 
food item, or Program being conducted.
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Get Students 
involved!



Have students vote for what 
they like!



Make your 
lunchroom 
somewhere your 
students and 
staff learn about 
nutrition and the 
school meal 
program

















Infographic



Make Today a Try-Day!



Launch Your Day with Breakfast



High Five Stickers
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