
A n n o u n c i n g 
e x c i t i n g  n e w 
Entrepreneurship 
Events at the 
Nebraska State 
Fair… 
 

This year's 4-H CyberFair event will have 
two new focus areas: 
• Connections—Connecting 4-H 

projects,  careers and UNL 
Departments. CASNR, CEHS, the 
School of Natural Resources, NCTA 
and five departments will have staffed 
booths  demonstra t ing  the i r 
departments through technology. 
They will also be featuring 
entrepreneurship and careers through their 
individual departments. 

• Entrepreneurship—the theme 
around which the entire CyberFair is 
built. 

The New 4-H Entrepreneurship 
Curriculum – Nebraska 4-H is immersed 
in developing a curriculum on 
entrepreneurship. It is currently being 
referred to as ESI (EntrepreneurShip 
Investigation). A CD-ROM will be 
featured at the Nebraska State Fair 
CyberFair and CyberFair participants and 
4-H members/leaders will learn more 
about the curriculum (time frame for 
completion, contents, etc.).  
 
Entrepreneur Interviews – Jennifer 
Horst, an undergraduate student at UNL 
(jhorst@unlnotes.unl.edu) will be 
conducting interviews to be featured at 
the fair, on the curriculum CD-ROM and 
on the Nebraska 4-H web site. Jennifer is 
currently seeking candidates to be 
interviewed.   
 

(Continued on page 2) 

The first annual Entrepreneurship Week will 
be February 24-March 3, 2007!   
 
Discussions will soon be initiated to have 
Nebraska K-12 schools, postsecondary 
institutions, and government agencies such 
as the Department of Economic 
Development and Department of 
Education begin to plan events in support 
of Entrepreneurship Week USA. 
 
If you are interested in participating in a 
planning meeting to develop a statewide 
strategy for celebrating Entrepreneurship 

Week, you are encouraged to send an e-mail 
to Gregg Christensen, Education Specialist 
at the Nebraska Department of Education, 
gregg.christensen@nde.ne.gov. 
 
Plans are in the works to work with 
Nebraska Entrepreneurship Task Force 
members (NET-Force) and a wide range of 
other entrepreneurship advocates to actively 
promote this week.    
 
Put the dates February 24-March 3, 2007 on 
your calendar and in your PDA for the 
FIRST Annual Entrepreneurship Week! 
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Exciting new entrepreneurship events at the 
Nebraska state fair 

The Patio Experience – Part I of this new 
entrepreneurial project will debut at the 4-H Cyber Fair 
(on the patio behind the Farmland Building) during the 
2006 Nebraska State Fair, August 25 through 
September 4 (Saturdays, Sundays and Labor Day). Here 
are a few of the exciting activities planned: 
• An interactive game that will test creativity and 

ingenuity (prizes for winners!)  
• Entrepreneurial business displays 
• “Make your own business card” and logo design 

station  
• Fun facts about entrepreneurship and small 

business in Nebraska 
• A loop video featuring stories of budding and 

veteran entrepreneurs from across the state  
• A Nebraska entrepreneurial map to help develop a 

computer database networking youth and adult 
entrepreneurs in Nebraska  

• A sneak peek of the upcoming curriculum package  
 
Michelle Garwood (mgarwood2@unlnotes.unl.edu) is 
the graduate assistant who is coordinating the 
Entrepreneurial Patio Event. Her work number is 
402.472.5788.    
 
Loop Video Interviews – The Patio Experience will 
feature Nebraska entrepreneurs (youth and adult).  They 
are asking local community members and leaders to 
nominate entrepreneurs to be included in the video.  

The format may be either a virtual field trip or an 
interview with the entrepreneur with some still camera 
shots as background.   
 
Entrepreneurial Business Displays – 4-H will 
provide Nebraska entrepreneurs with space to display 
(not sell) their business or products. This is an excellent 
way to gain FREE publicity for an entrepreneurial 
venture.  Contact the Nebraska 4-H office for details on 
how to register for free space to showcase a "Biz!" 
 
 
 
 
 
 
For further information, to nominate an entrepreneur 
to be interviewed, or to request booth space, contact: 
 
⇒ Jennifer Horst, jhorst@unlnotes.unl.edu, 

402.474.5788 
⇒ Michelle Garwood, mgarwood2@unlnotes.unl.edu, 

402.472.5788 
⇒ P a t r i c i a  J .  F a i r c h i l d ,  E d . D . , 

pfairchi@unlnotes.unl.edu, Associate Professor, 
University of Nebraska, 114 Ag Hall, Lincoln, NE 
68583, 402.472-4067 

 
The Nebraska State Fair is Aug. 25-Sept. 4, 2006.  4-H 
is part of UNL Extension in the University's Institute of 
Agriculture and Natural Resources. 

(Continued from page 1) 

Nebraska, as a member of the 
Entrepreneurship Education 
Consortium, now has the 
published standards of practice 

developed by the member organizations to serve as a 
guide for educators in developing rigorous, relevant 
entrepreneurship curriculum.   
 
The purpose is to ensure a consistent and high quality 
result through effective practice nationwide.   In addition, 
the Consortium has developed a Rubric which allows 
program providers to do an assessment of their program 
and do a Gap Analysis to help improve performance and 
design.   Both the 8-page brochure and the 8-page Rubric 
are avai lable at  http://www.entre-ed.org/
stdsofpractice.htm.   

Nebraska Links to Entrepreneurship Standards 
The Nebraska on-line curriculum planning instrument 
that links the Content Standards for Entrepreneurship 
Education went "live" in June.  The hard work of a task 
force of academic and career educators to "crosswalk" 
the entrepreneurship standards with Nebraska's academic 
core standards in November, 2005 culminated in this 
curriculum planning tool. 
  
The on-line planning report tool can be accessed at:  
http://perkins.nde.state.ne.us/links2learn/default.aspx. 
Click on Standards & Linkages in the left tool bar, then 
Create Reports (at the bottom of the page that pops up), 
and follow the instructions to tailor reports to align 
entrepreneurship education standards with Nebraska's 
academic standards. 

National standards of practice for 
entrepreneurship education now available 
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Entrepreneurship...the new gold rush! 
Phoenix will be the host city for 
t h i s  y e a r ’ s  2 4 t h  a n n u a l 
Entrepreneurship Forum.  The 
Forum provides a  unique 
opportunity for entrepreneurship 
educators at all levels to learn about 
best teaching practices, gain new 
resources and ideas, network with 
colleagues from throughout the 
U.S. and the world, and grow as 

professionals.  And, exciting entrepreneurs from the area 
will share insights on their experiences, challenges, and 
opportunities. 
 
Scholarships 
 
Through the generosity of various sponsors, scholarships 
are available for educators.  September 15, 2006 is the 
deadline for applying, so don’t procrastinate.  The 
scholarship covers the registration fee and three nights’ 
lodging at the conference hotel.  Since many meals and 
activities are covered in the registration fee, travel and 
miscellaneous expenses would be the only other 
expenditures for scholarship winners.  Scholarship details 
can be found at http://www.entre-ed.org/_network/
scholar.htm. 
 
Conference Hotel 
 
The Sheraton Crescent Hotel is located in a fast-paced 
area of Phoenix, near the Metro Mall.  The conference 
rate is $109 per night for single or doubles, and is good 
three days before and after the conference. Deadline for 
reservations is October 12, 2006.  Call 1-800-325-3535 
and ask for the special rate for the Entrepreneurship 
Education Forum.  
The conference schedule is packed with pre-conference 
sessions, tours, concurrent sessions, great keynote 
speakers, and roundtable discussions of best practices.  
Check out the agenda and visit the Consortium website 
for updates at www.entre-ed.org. 
 
 
 
 
 
 
 
 
 

Saturday, November 4 
 
See Web Site  Pre-Conference Seminars 
11:00 a.m.-3:00 p.m. Think Tank Meeting 
11:00 a.m.-4:00 p.m. Tours of Phoenix Area  
   Entrepreneurial Enterprises 
3:00 p.m.-9:00 p.m. Early Registration 
6:00 p.m.-7:00 p.m. Reception 
7:00 p.m.-8:00 p.m. Entrepreneurship Week  
   Roundtables 
8:00 p.m.-9:00 p.m. Scholarship Awards 
 
Sunday, November 5 
 
7:00 a.m.-4:00 p.m. Registration 
7:30-8:30 am  Continental Breakfast 
8:30-9:30 a.m.  Keynote General Session 
10:00-10:45 a.m.  Meet the Local Entrepreneurs 
11:00-11:45 a.m.  Meet the Local Entrepreneurs 
12:00-1:30 p.m.  Luncheon and Speaker 
2:00-3:00 p.m.  Concurrent Sessions 
3:00-4:00 p.m.  Concurrent Sessions 
4:00-5:30 p.m.  Ambassador Roundtables 
    (Using the National Standards) 
 
Monday, November 6 
 
7:00-8:00 a.m.  Continental Breakfast 
8:00-10:00 a.m.  Roundtable Discussions 
10:30-11:15 a.m.  Concurrent Sessions 
11:30-12:15 a.m.  Concurrent Sessions 
12:30-2:00 p.m.  Lunch on Your Own 
2:00-2:45 p.m.  Concurrent Sessions 
3:00-3:45 p.m.  Concurrent Sessions 
4:00-4:45 p.m.  Concurrent Sessions 
5:30-10:00 p.m.  Evening out Together-Buses 
    provided (included in  
   registration fee) 
 
 
Tuesday, November 7 
 
7:30-10:30 a.m.  Pick up Door Prizes at  
   Registration Desk 
 
All Day Tour Option to the Grand Canyon (more details 
forthcoming)  
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The Mountain Plains Business Education Association 
recently recognized Kelly Bielenberg with a first place 
award for an entrepreneurship lesson plan she has 
successfully implemented in her classroom at Waverly 
High School.  Ms. Bielenberg shared the details of the 
lesson plan with Nebraska E-News Monthly.  It can be 
accessed under classroom materials at http://
www.nde.state.ne.us/entreped/iresources.html. 
 
Event Promotion Lesson 
Each year Kelly Bielenberg’s entrepreneurship class is 
divided into small groups and given a task to come up 
with ideas on how to promote an actual event.  Each 
group then interviews the sponsor of the event and 
presents their ideas to the class and a panel of judges.  A 
winning team is then chosen to act as managers of the 
entire class to implement their ideas as well as unique 
ideas from other group presentations. 

 
The Prom Closet 
This year her entrepreneurship 
class successfully promoted The 
Prom Closet ,  a nonprofit 
organization that collected gently 
used prom dresses and accessories 
for resale to area low income girls 
for $5 - $10.   The class interviewed 
the founder of The Prom Closet, 
developed a strategy for promotion 
and collection of dresses and 

accessories, and presented their ideas.  The winning team 
then managed the remainder of the class in implementing 
the ideas, which this year included organizing a student/
staff basketball game, making mints in the shape of high 
heel shoes with tags attached promoting the donation of 
dresses at the school play, and having boys dressed in 
prom dresses to welcome students to school one day.  

They also hung posters in the school and community 
asking for dress donations as well as putting flyers in 
grocery sacks. 
 
Measures of Success 

The success of this event can be 
measured in several ways.  They 
collected 15 dresses to be donated to 
the Prom Closet and earned $500 at the 
student/staff basketball game.  Over 
250 people were in attendance.  The 

money went to Waverly High School’s help fund to 
provide money to low income students in the school to 
assist with prom related expenses. 
 
The students benefited by taking pride in organizing an 
event that had more than a grade attached to it.  They 
made contacts with school administrators when planning 
the game and with community members when asking to 
advertise at their businesses.  One student was in charge 
of talking to the local newspaper and school newspaper.  
Others had to find volunteers to play in the game, 
referee, and assist in other jobs.  All students were 
assigned tasks based on their talents. They accomplished 
this goal with a starting budget of $10.  These students 
took ownership of this event, worked very hard as a 
team, and made it a success. 
 
Each year the class promotes something that is 
happening during the course of the semester the class 
meets.  Last year they promoted the school library’s 
annual book sale.  Due to the work of the class during 
that event, the media specialist sold more books than the 
prior year, which was a class goal and continued to use 
some of the class’s promotional ideas with the sale this 
year.  This project can be easily adapted to promote a 
small or larger event depending on the size of class. 

Mountain plains business education 
association recognizes Waverly teacher 

Business cards 
Many marketing gurus say that a 
great business card can be your 
most effective marketing tool. 
Pack it with as much information 
as it will hold, not just contact 
information. Good graphics are 
important, but not as crucial as 
actually describing what your 

company does in a line or two. Maybe put the contact 
information on the front and list your products or 
services on the back.  

Mark Amtower, a Maryland-based expert in marketing to 
the federal government, suggests considering a fold-over 
business card for twice the display space! 
 
Your business card “must be different, memorable, and 
prospects must want to keep it,” says Joachim de Posada, 
an internationally known expert on small business. 
 
Source:  Marketing Materials Checklist for Small 
Business, by Jeff and Rich Sloan Head Coaches, 
StartupNation, http://www.startupnation.com. 
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Nebraska community college instructors 
awarded innovative teacher grants 

Congratulations to the latest 
winners of the Innovative 
Teacher Grants as part of the 
p r o j e c t  “ A c c e l e r a t i n g 
Entrepreneurship in America.”  
 

Two Nebraska educators were awarded grants: 
∗ Doris Lux - Central Community College-Columbus, 

Nebraska 
∗ Beth Deinert - Southeast Community College-

Milford, Nebraska  
 
Recipients from other states included: 
∗ Pam Peters - Northwest-Shoals Community College, 

Phil Campbell, Alabama 
∗ George Okantey - Purdue Cooperative Extension 

Service, Indianapolis, Indiana  
 

∗ Beatrice J. Arvie - Scotlandville Magnet High, Baton 
Rouge, Louisiana  

∗ Jared Roth - Northern Garrett High School, 
Accident, Maryland 

∗ Vicki Hillsman - El Dorado Springs High School, El 
Dorado, Missouri 

∗ Linda Eklund - Harlowtown High School, 
Harlowtown, Montana  

∗ Arlene Childers - Liberty Middle School, 
Morgantown, North Carolina  

∗ Lisa M Cline - North Rowan High School, Spencer, 
North Carolina  

 
Watch for notices about additional “Elevator Grants” to 
be awarded at the 24th Annual Entrepreneurship Forum 
in Phoenix, November 4-7, 2006. 

The National Association for Community College 
Entrepreneurship (NACCE) was just awarded a Coleman 
Grant for 100 scholarships that will be awarded to attend 
their 4th annual conference.  The conference will be 
January 8-11, 2007 in Orlando.  You can check the 
website www.nacce.com for details.  
 
The theme of the conference is Entrepreneurial 
Leadership:  Revolutionizing Community Colleges.  The 
dates of the conference are January 8-11, 2007 at 
Disney's Coronado Springs Resort in Orlando, FL. 
 
This is an excellent opportunity for Nebraska community 
college faculty to gain new insights, learn about best 
practices in teaching entrepreneurship, and network with 
peers from across the nation.     

Tim Mittan, Director of the Southeast Community 
College Entrepreneurship Center, is a member of the 
NACCE Board of Advisors.  Cathy Ashmore, Director 
of the National Consortium for Entrepreneurship 
Education also serves on this Board.  NACCE is 
committed to fostering entrepreneurship education and 
student business incubation at community colleges as a 
means to create economic vitality across the nation and 
globally. 

Scholarships available to attend the 
nacCe conference 

Cathy Ashmore, Executive Director of the 
Entrepreneurship Education Consortium, shared the 
following in a recent News of Note e-mail that is sent 
out periodically.  The e-clips site at Cornell University 
has a special section for entrepreneur clips. There are 
500+ clips regarding entrepreneurs that might be useful 

to teachers and students as they examine what 
entrepreneurs do and how they think about issues related 
to their business development. The URL is http://
eclips.cornell.edu/entrep.do and access simply requires 
users to register on the site. 

E-clips of entrepreneurs 
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HOLBROOK, NEB. (July 10, 2006)—GROW 
Nebraska and the important steps it has taken in recent 
years to achieve greater sustainability are spotlighted in 
a new publication from the Aspen Institute’s 
Microenterprise Fund for Innovation, Effectiveness, 
Learning and Dissemination, known as FIELD. 
   
The publication, Microenterprise Development Programs: The 
Entrepreneur Within, is part of FIELD’s new Funder 
Guide Series. The piece, which describes policies and 
practices that can help microenterprise development 
programs grow and become more stable, draws special 
attention to several ideas implemented by GROW. For 
instance, GROW’s referral program and scholarship 
program are described in a short case study, along with 
some of its revenue producing and cost recovery 
strategies. Overall, the piece commends GROW for 
recognizing that its long-term success would require 
“becoming as entrepreneurial as its members.”  
   
An affiliated fund of the Central Plains Foundation 
Inc., GROW Nebraska helps maximize the state’s 
entrepreneurial spirit and build the global reputation of 
Nebraska businesses by providing sustainable business 
environments through business-building marketing and 
education.  
   
FIELD’s funder guides are designed to help donors 
better understand the microenterprise industry and 

make investments in 
i t .  The guides 
frequently include 
case studies to give 
donors concrete 
examples of how some microenterprise organizations 
are tackling challenges and to give other programs 
examples they may wish to emulate.  
   
“We feel honored to be included in this funder guide 
and to be recognized for our efforts,” said Janell 
Anderson Ehrke, GROW Nebraska’s founder and 
CEO. “It certainly provides our program with 
credibility.”  
   
FIELD is a project of the Economic Opportunities 
Program, one of 19 policy programs housed at the 
Washington, D.C.-based Aspen Institute. FIELD’s 
work focuses on identifying, documenting and 
disseminating best practices in the microenterprise 
field, and educating funders, policy makers and others 
about microenterprise as an anti-poverty strategy.  
   
The funder guide – as well as additional information 
about GROW – can be accessed on the Web at: 
www.grownebraska.com. For additional information, 
contact Janell Anderson Ehrke at 888.476.9632.  

Grow Nebraska touted as top performer in 
new national guide 

∗ Honesty - The degree to which each employee has 
total confidence in the integrity, ability, good 
character of others, and the organization, regardless 
of role. 

∗ Alignment - The degree to which the interests and 
actions of each employee support the clearly stated 
and communicated key goals of the organization. 

∗ Risk - The degree to which the organization, 
employees, and managers take risks. 

∗ Teams - The degree to which team performance is 
emphasized over individual performance. 

∗ Empowerment - The degree to which each 
employee feels empowered by managers and the 
organization. 

∗ Freedom - The degree to which self-initiated and 
unofficial activities are tolerated and approved 
throughout the organization. 

∗ Support - The degree to which new ideas are 
welcomed from all sources and responded to 
promptly and appropriately. 

∗ Engagement - The degree to which all levels of 
the organization are engaged with the customer 
and the operations of the organization. 

∗ Stimuli - The degree to which it is understood that 
unrelated knowledge can impact product, service, 
and operations improvements. 

∗ Communication - The degree to which there is 
both planned and random interaction between 
functions and divisions at all levels of the 
organization. 

 
Source: Jack M. Kaplan and Anthony C. Warren 
Patterns of Entrepreneurship. 2nd Edition Von Hoffman 
Press, Inc. 2007 Page 275.  

Cultural attributes of a successful 
innovative company 



Web 2 .0 goes global  
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Web 2.0 is a term that is used in various ways.  Basically it describes how the Internet has evolved (after the 
dot.com bust) into a location where innovative entrepreneurs can grow businesses based on clever ideas or 
new products, but based on sound business planning principles.  The dot.com bust was caused by creative 

people who didn’t have a clue about business planning and sustained their companies through constant infusion of venture 
capital…but didn’t really generate real net profits.  When the cash dried up, so did the businesses…and they blew away! 
 
According to Business 2.0 magazine, “Online businesses can easily—and cheaply—target international markets anywhere.”  
In the article Web 2.0 Around the World by Erick Schonfeld, global entrepreneurs aren’t just copying successful American ideas 
like myspace.com or digg.com.  They often are taking ideas to the next level.  The article has interesting global overview 
graphics pinpointing e-commerce businesses that Business 2.0 decided were the most influential or innovative (Business 2.0, 
August 2006, pages, 106-110).  They were divided into six categories: 
 Aggregators (collections of content aggregated or assembled from all over like MyYahoo) 
 Internet TV (broadcasting via the internet) 
 Mashups (sites that add features to other sites like Google maps) 
 Social media (user-generated content) 
 Social networks (example:  MySpace.com) 
 Web-ware (applications that work in your browser) 

 
Most of the sites are available in English.  Examples for each category include: 

• Aggregator – quintura.com, founded in Moscow, uses free downloadable software that has won rave reviews for its 
user-friendly approach and common-sense interface. 

• Mashups – netvibes.com from France makes it easy to build homepages.  Uses drag and drop boxes containing 
newsfeeds, blogs, e-mail, pictures, podcasts—anything with an RSS feed to make the homepage creation a snap.  It 
already has 4 million users. 

• Social Media – last.fm, created in London, England, offers a plug-in that “piggybacks” on players like ITunes and 
Winamp, keeping track of what users play, generates recommendations, and can create streaming radio stations based 
on the results. 

• Social Network – openbc.com, is a hot business-networking site from Hamburg, Germany.  It has attracted more than 
a million sales reps, executives, and job seekers.  It also translates its content into 16 languages for cross-border 
networking…vital for the European market. 

• Webware – myheritage.com, based in Israel, allows the user to upload photos of forebears and MyHeritage will notify 
that person whenever anyone uploads more, no matter the age when the photo was taken.  It also draws customers by 
telling them which celebrity they most resemble. 

 
These descriptions are offered to tweak your curiosity and energize your own idea generation creativity.  What existing sites 
out there do you think could be improved (profitably)?  What new commerce site can you think of that would have a chance 
for success? 
 
 

Note: The sites and information identified in this article are for information purposes only, and are not endorsed by the Nebraska 
Department of Education. Educators are urged to carefully review all sites that may be referenced in the classroom for appropriate 
content and safeguards.   
 
Reference:  Web 2.0 Around the World by Erick Schonfeld, Business 2.0, August 2006 pages 105-110.  



How important are small businesses to the U.S. 
economy? 
Small firms: 
• Represent 99.7 percent of all employer firms. 
• Employ half of all private sector employees. 
• Pay more than 45 percent of total 

U.S. private payroll. 
• Have generated 60 to 80 percent of 

net new jobs annually over the last 
decade. 

• Create more than 50 percent of nonfarm private 
gross domestic product (GDP). 

• Supplied more than 23 percent of the total value of 
federal prime contracts in FY 2005. 

• Produce 13 to 14 times more patents per employee 
than large patenting firms. These patents are twice 
as likely as large firm patents to be among the one 
percent most cited. 

• Are employers of 41 percent of high tech workers 
(such as scientists, engineers, and computer 
workers). 

• Are 53 percent home-based and 3 percent 
franchises. 

• Made up 97 percent of all exporters and produced 
28.6 percent of the known export value in 2004. 

 
How many small businesses are there? 
In 2005, there were approximately 25.8 million 
businesses in the United States, according to Office of 
Advocacy estimates. Census data show that there were 
5.8 million firms with employees and 18.6 million 
without employees in 2003, the most recent year with 
data. Applying the sole proprietorship growth rates to 
the nonemployer figures and similar Department of 
Labor growth rates to the employer figures produces 
the 25.8 million figure. Small firms with fewer than 500 
employees represent 99.9 percent of the 25.8 million 
businesses (including both employers and 
nonemployers), as the most recent data show there are 
nearly 17,000 large businesses. 
 
Sources: U.S. Bureau of the Census; Advocacy-funded research by 
Joel Popkin and Company, Jan. 2002 (see www.sba.gov/advo/
research/rs211.pdf); Federal Procurement Data System; Advocacy-
funded research by CHI Research, Inc., Feb. 2003 (see 
www.sba.gov/advo/research/rs225.pdf); Bureau of Labor Statistics, 
Current Population Survey; U.S. Department of Commerce, 
International Trade Administration. 

Small business facts 

Skills for Lifelong Learning, Earning, and Living. 
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