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2005 
Brand 
Rank 

Brand Name Country 
Brand Value 
($ Million) 

1 Coca-Cola U.S.  67,525 
2 Microsoft U.S.  59,941 
3 IBM U.S.  53,376 
4 GE U.S.   46,996 
5 Intel U.S.  35,588 
6 Nokia Finland  26,452 
7 Disney U.S.  26,441 
8 McDonald's U.S.  26,014 
9 Toyota Japan  24,837 
10 Marlboro U.S.  21,189 
11 Mercedes-Benz Germany  20,006 
12 Citi U.S.  19,967 
13 Hewlett-Packard U.S.  18,866 
14 American Express U.S.  18,559 
15 Gillette U.S.  17,534 
16 BMW Germany  17,126 
17 Cisco U.S.  16,592 
18 Louis Vuitton France  16,077 
19 Honda Japan  15,788 
20 Samsung S. Korea  14,956 

 
http://bwnt.businessweek.com/brand/2005/ 
Data: Business Week/Interbrand, Best Global Brands Study 2005 


